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01 - EXECUTIVE BRIEFING

Summary for the business owner

OVERALL SCORE ASSESSMENT PAGES REVIEWED

57/100 Needs improvement 3

Tutor Connection has a credible brand and clear tutoring offer, but the site makes parents work too hard to
understand subjects, areas, safeguarding and how to book. Several visible gaps are likely limiting both Google
clarity and Al summarisation before enquiries.

This document summarises visible website signals affecting search visibility, Al readability, trust and enquiry
performance. It is based on automated review of public pages and structured analysis — not a manual design
critique of every layout detail.
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02 - SIGNAL ASSESSMENT

Category scorecard

SIGNAL AREA SCORE STATUS ASSESSMENT

Technical SEO 64 OK Core pages load and are indexable, but metadata patterns are

inconsistent and some templates reuse generic titles.

Search clarity 48 WEAK Headings and page titles do not consistently answer what you

teach, who you teach, or where you operate.

Trust signals 52 WEAK Parents need stronger reassurance on tutor quality, safeguard-

ing and outcomes before they enquire.

Structured data 41 WEAK Limited schema was detected, so search engines and Al tools

may struggle to summarise services accurately.

Enquiry readiness 58 OK Contact routes exist, but the path from homepage to a confident

enquiry is longer than it needs to be.
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03 - PRIORITY FINDINGS
Complete findings register
Finding 01 HIGH - SEARCH

Homepage title does not match parent search intent

Homepage title reads like a brand-led tagline rather than '11+ / GCSE tutors in [area]'.

RECOMMENDATION

Rewrite the homepage title and H1 around core subjects, levels and service area, keeping the brand at the end.

Impact: High - Effort: Easy - Parents often search by subject, level and location. A vague title makes it harder for Google and
Al tools to match the site to those queries.

Finding 02 HIGH - SEARCH

No dedicated pages for high-intent subjects

Scanned crawl set did not include standalone pages for Maths tutoring, English tutoring or exam preparation.

RECOMMENDATION

Add focused pages for each major subject and exam pathway (e.g. 11+, GCSE, A-Level) with FAQs and proof on each
page.

Impact: High - Effort: Moderate - Dedicated service pages give each offer a clear URL, heading structure and conversion path
— and they are easier for Al summaries to cite.

Finding 03 CRITICAL - TRUST

Safeguarding reassurance is not visible at the decision point

Safeguarding or tutor vetting copy was not detected adjacent to the homepage enquiry section.

RECOMMENDATION

Add a concise 'How we vet tutors' block with DBS checks, interview process and safeguarding policy link next to the
main CTA.

Impact: High - Effort: Easy - For tutoring businesses, trust on safeguarding and tutor quality is often the deciding factor before
a parent submits a form.
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Finding 04 MEDIUM - TRUST
Testimonials lack subject and outcome context

Review snippets appear generic and are not labelled by subject, level or location.

RECOMMENDATION

Reformat testimonials with subject, level, location and one-line outcome (e.g. 'GCSE Maths — grade improved’).

Impact: Medium - Effort: Easy - Specific proof helps parents see relevance to their child and improves credible summarisation
in Al answers.

Finding 05 MEDIUM - STRUCTURED
FAQ content is not structured for search or Al

Common parent questions appear in body copy but FAQPage schema was not detected.

RECOMMENDATION

Publish a visible FAQ section on key pages and add FAQPage schema that matches the on-page questions exactly.

Impact: Medium - Effort: Moderate - Structured FAQs can improve how clearly search engines and Al tools quote pricing,
availability and process questions.

Finding 06 MEDIUM - STRUCTURED
Missing service schema for tutoring offers

No Service or EducationalOrganization schema types were found on scanned pages.

RECOMMENDATION

Add Organization schema on the homepage and Service schema on each subject page, matching visible copy only.

Impact: Medium - Effort: Moderate - Schema helps connect visible offers to machine-readable summaries — especially when
parents use Al tools to compare tutors.



Website Signal Audit

Tutor Connection (tutorconnection.co.uk)

Finding 07 MEDIUM - CONVERSION
Primary CTA does not describe the next step

Homepage buttons use generic contact language rather than 'Book a free consultation' or 'Request a tutor match'.

RECOMMENDATION

Use a single primary CTA with a specific action and set expectations (response time, what happens next).

Impact: Medium - Effort: Easy - Clear next-step language reduces hesitation and improves form completion for busy parents
on mobile.

Finding 08 LOW - CONVERSION
Contact page is thin for a high-trust service

Contact page has a form but limited reassurance, FAQs and alternative contact options.

RECOMMENDATION

Expand the contact page with FAQs, phone visibility, areas covered and a short process timeline.

Impact: Medium - Effort: Easy - Many parents will land on the contact page from ads or maps; it should reinforce trust and
urgency.
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04 - STRATEGIC ACTION PLAN

Owner briefing

This scan suggests Tutor Connection should prioritise clarity and trust before more traffic. Parents are not missing
a prettier homepage — they need to see subjects, exam pathways, safeguarding and a confident booking step
within seconds. Fixing the homepage message, adding subject pages and surfacing vetting proof should lift both
search relevance and enquiry quality.

DIAGNOSIS

Tutor Connection reads as a legitimate tutoring brand, but the public site is currently optimised like a small
brochure rather than a parent acquisition engine. The biggest gap is not design quality — it is specificity. Parents

and Al tools need faster answers on subjects, levels, safeguarding, areas served and how matching works.

What is working

1. Brand name and tutoring positioning are clear within the first screen of content.
2. A contact form exists and core pages appear indexable without noindex blocks.
3. About-page narrative gives a human sense of the business beyond a single homepage.

What is blocking progress

1. High-intent subject and exam queries (11+, GCSE Maths, A-Level English) lack dedicated landing pages.

2. Trust signals for safeguarding and tutor vetting are not placed where anxious parents decide.
3. Titles, FAQs and schema do not give search engines or Al tools enough structured detail to quote confidently.
4. The enquiry path uses generic language, so parents may delay rather than book a consultation.

Al readability: An Al system summarising this site today would likely describe Tutor Connection as a generic
private tutoring service. It would struggle to state which subjects, age ranges, locations and safeguarding
standards apply without guessing. Adding factual service pages, visible FAQs and accurate schema would
materially improve how the business appears in Al-assisted research.

Sector context: UK tutoring buyers compare tutors on safeguarding, subject expertise, exam track record and
convenience (online vs local). Competitors who name subjects, publish FAQs and show vetting steps near the
CTA usually convert better — even with similar pricing.
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05 - IMPLEMENTATION ROADMAP

Prioritised actions

QUICK WINS

1. Rewrite the homepage title and H1 around subjects, levels and areas you serve.
2. Add a safeguarding and tutor vetting block beside the main enquiry CTA.

3. Create dedicated Maths and English tutoring pages with FAQs and proof.

4. Publish FAQ content with matching FAQPage schema on key pages.

5. Change the primary CTA to a specific next step such as booking a consultation.

STRATEGIC PRIORITIES

Priority 1: Rebuild the homepage around parent search intent

Why first: Most parents arrive with a subject and level in mind. A brand-led homepage forces them to infer whether you are
relevant.

Owner action: Agree the top three offers to lead with (e.g. GCSE Maths, 11+ preparation, online English) and rewrite the
headline, intro and CTA in plain parent language.

Developer action: Update homepage title tag, H1, meta description and above-the-fold CTA on mobile and desktop; test layout
with a single primary action.

Impact: High - Effort: Easy

Priority 2: Add safeguarding and tutor vetting beside the main CTA
Why first: For tutoring, trust on safety and quality typically matters more than secondary design polish.

Owner action: Document your vetting steps (DBS, interviews, references) and approve a short reassurance block with a link
to the full safeguarding policy.

Developer action: Implement the trust block adjacent to the homepage and contact form CTAs; link to the policy page and
ensure it is mobile-visible without scrolling past the fold.

Impact: High - Effort: Easy

Priority 3: Launch dedicated subject and exam pathway pages

Why first: Dedicated URLs are the cleanest way to rank for and be quoted on specific tutoring queries.

Owner action: Provide subject outlines, typical student profiles, pricing approach and 3-5 FAQs per page for Maths, English
and key exam routes.

Developer action: Create templated service pages with consistent headings, internal links, proof sections and enquiry CTAs;
add to sitemap and navigation.

Impact: High - Effort: Moderate

Priority 4: Publish FAQs with matching FAQPage schema
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Why first: Parents ask repeatable questions on price, availability, online vs in-person and tutor matching — FAQs capture that
demand.

Owner action: List the ten questions parents ask before enquiring and answer them factually without marketing fluff.

Developer action: Add visible FAQ sections and FAQPage JSON-LD that mirrors on-page text exactly; validate in Search
Console after publish.

Impact: Medium - Effort: Moderate

Priority 5: Tighten the enquiry path and contact page
Why first: Even strong traffic underperforms when the next step is vague or the contact page feels like an afterthought.

Owner action: Choose one primary conversion (e.g. free consultation) and set response-time expectations in the CTA and
confirmation message.

Developer action: Update button copy, add click-to-call on mobile, expand the contact page with FAQs and proof, and test
form submission end-to-end.

Impact: Medium - Effort: Easy
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06 - TECHNICAL APPENDIX

Implementation detail

Content opportunities

1. Create a 'How tutor matching works' page explaining timelines, subjects and online vs in-person options.
2. Add location or online coverage page if you serve specific counties or postcodes.

3. Publish short case studies by subject with before/after outcomes (with permission).

4. Add exam-calendar content for 11+ and GCSE timelines parents search seasonally.

5. Include a pricing explainer FAQ (hourly bands, packages, cancellation) if you can state ranges clearly.

Trust recommendations

1. Place DBS and vetting summary next to every primary enquiry CTA.

2. Show tutor profiles with subjects taught, experience and safeguarding statement.

3. Add recent parent quotes tagged by subject, level and delivery mode (online/in person).
4. Link privacy policy and safeguarding policy in the footer and beside forms.

Schema recommendations

1. Add Organization schema on the homepage with legal business name, URL and contact method that matches
the visible footer.

2. Add Service schema on each subject page describing only services shown on that page.
3. Use FAQPage schema where FAQs are visible — do not mark up questions that are not on the page.
4. Avoid Review or AggregateRating schema unless ratings are visibly displayed and verifiable.

Developer checklist

1. Rewrite homepage and contact page title tags and meta descriptions.

2. Implement subject landing page template and internal linking from the homepage.
3. Add trust block component beside CTAs with link to safeguarding policy.

Deploy FAQ sections and FAQPage JSON-LD on homepage and top service pages.
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Add Organization and Service schema via the site's existing metadata approach.
Submit updated sitemap in Google Search Console after new pages launch.

Run mobile CTA and form tests on iOS and Android browsers.
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06 - TECHNICAL APPENDIX (CONT.)

Title recommendations

https://tutorconnection.co.uk
Current: Tutor Connection | Private Tutors
Suggested: GCSE & 11+ Tutors | Maths & English | Tutor Connection

Lead with subjects and levels parents search for; keep the brand at the end for recognition.

https://tutorconnection.co.uk/contact
Current: Contact | Tutor Connection
Suggested: Book a Tutoring Consultation | Tutor Connection

Describe the action parents take on this page rather than a generic contact label.

https://tutorconnection.co.uk/about
Current: About | Tutor Connection
Suggested: About Our Tutors & Safeguarding | Tutor Connection

Signals vetting and quality, which parents look for before enquiring.
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DOCUMENT CLOSE

Terms, scope and next steps

Your £79 review fee is deducted from any Site Signal Studio website build started within 90 days using the same

email or business.

* Free SEO Scan provides practical website improvement guidance. It does not guarantee rankings, traffic, enquiries, Al citations or rich results.
« Policy and compliance checks are general website signals only and are not legal advice.

« Al-assisted or automated suggestions should be reviewed before publishing.

» This example report is illustrative for tutorconnection.co.uk and may not reflect live page content if the site has changed.

* Recommendations do not guarantee rankings, traffic, enquiries, Al citations or rich results.

» Review all copy, safeguarding statements and schema before publishing — do not publish unverified credentials or ratings.

Pages reviewed in this scan

1. https://tutorconnection.co.uk
2. https://tutorconnection.co.uk/about
38 https://tutorconnection.co.uk/contact
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